Nearly 2 in 3 charitable dollars Young donors are the most likely to increase giving in 2018
come from boomers a“d Ge" x Silent generation 9% Popular causes: religion, local social services, emergency relief
Silent generation Baby Baby boomers 12% Popular causes: local social services, religion, health
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(born 1996 — 2%
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Gen X is gaining on boomers in average annual donations
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How They Gave in 2017
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Still favored by Popular with Preferred by Gen Z Popular with Gen X
the oldest donors all generations and millennials and younger donors
Silent generation 43% 38% 6% 15%
Baby boomers 27% 35% 11% 25%
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SOURCE: The Next Generation of American Giving, Blackbaud Institute and Edge Research
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